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Kelly: You're listening to the See Jane Invest podcast episode five. See Jane Represent:
with Shayne Veramallay, CEO of Represent, a hybrid global foundation co-founded with
Nelson Mandela's grandson, Kweku Mandela to inspire, educate and activate young
changemakers. Hi, I'm Kelly Keenan Trumpbour. As an angel investor and film producer,
there's one question I always ask myself and the women I mentor. What does it mean to
invest in yourself and not simply wait around for someone else to invest in you. If you
want to play big in places that might not be familiar with your voice, your brand of
leadership and your place in the world, the first person you should be expecting to back
you is you. So, if you're craving a conversation that goes beyond fighting for a seat at the
table and instead talks about how to take over the whole damn lunchroom, you're in the
right place. Welcome to the See Jane Invest podcast. 

Do you ever have a moment where it feels like something is trying to give you the sense
that you're doing something right, you're on the right track. The way you're spending
your time, the way you're directing your purpose, it's lining up and something's taking
notice. I was lucky enough to have a moment like this when into my inbox popped an
email from today's guest Shayne Veramallay and it was a pleasure to hear from him
because we had met on a panel years ago when he was a venture capitalist. And I always
enjoyed talking to him, always enjoyed staying in touch. So I opened up this email and
there's an attachment and I click on it and Shayne had been asking me to help him with
this new initiative, this new undertaking. And I'm like, sure.  

But up on my screen pops the image of Nelson Mandela. I mean, talk about someone
who is the ultimate role model. And what Shayne had sent me was information on his
new foundation called Represent. Let me tell you a little bit more about this. Represent is
a new hybrid global foundation formed with Kweku Mandela who's Nelson's grandson.
And they designed this to carry forward the legacy and focus on shifting culture through
young changemakers. So they're really focusing on young people. They want to take
pressing humanitarian issues, make them relevant through impactful projects and media
campaigns geared towards a digital and experience driven generation.  

So not me, not people who are older than us. We're talking about the people who are in
high school and college because man, if you've been paying attention to the news, they
get it and they are so active and they are doing so many things but they need help. They
need resources, they need education and they need a way to get plugged into the
system. So Shayne's career started out in finance and he worked as a venture capitalist  
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and a startup operator. Before joining Represent, he was the head of an emerging
growth advisory group at DLA Piper, but he has always had a passion for sustainability
and working on technology solutions for solving the greatest problems facing humanity,
and boy does Represent do that. 

So, as Shayne's going to tell us, Represent was really started to honor Nelson Mandela's
legacy and in fact they're launching it on the 100th anniversary of his birth on July 18,
2018. So it was an honor to be asked by a friend and colleague I admire to help him with
something that has great social impact. But to be doing it in honor of the legacy of a man
who so many of us admire, it's really truly an honor and that I was someone he thought
of that wanted to help with this, that really gave me a sense of I think I'm doing
something right. I know you're going to love this episode, dive in as we talk to Shayne
Veramallay and learn all about Represent and the amazing things it's going to do out in
the world. 

Well, on today's show, we have someone I am incredibly excited to talk to because I am
one of the influencers that is helping the Represent campaign. Shayne Veramallay is
joining us. He is one of the founders of this campaign. It has everything to be excited
about. I can't tell you how excited I am to have this debut. Shayne, I will let everyone hear
from you about what this is all about. 

Shayne Veramallay: Sure. Absolutely. Thank You, Kelly and thanks for taking the time. I'm
hugely excited myself and very passionate about what we're doing. We're just in the
process of launching a new foundation with Kweku Mandela, which is Nelson's grandson
really to go beyond the Mandela legacy that Nelson set forward with the idea that Nelson
did not want the name really being just put on an airport or school or some type of
physical manifestation. Instead, he wanted his actions to really provide as a role model
for the next generation and means as a way to make humanity just more just and
equitable for all. 

And so what we're really doing is creating a foundation that's focused on creating
cultural shift and focusing on youth aged kind of 15 and up. Where we are trying to make
pressing humanitarian issues relevant through impactful projects and media campaigns
that are really geared towards a digital and experience driven generation. And so by
working with these next role models of the next useful set of people is really working
with their favorite brands and innovative technology solutions. We engage them in a very
ground-up fashion in order to kind of usher in a new era of social entrepreneurs,  
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activists and leaders that will tackle the world's largest problems and bring true diversity
and inclusion to life is essentially what our goal is to do. 

Kelly: And what's amazing about this besides just the incredible honor of being able to
do something in the name of Nelson Mandela and his legacy, the hybrid approach that
you're taking, it's everything that social impact investing has been all about. Because
your work it's really an on profit but there's this whole other arm that's about backing
the young changemakers and the social impact initiatives that they're bringing up. And
making sure that they have the financial, the intellectual resources to take it to the next
level.  

Shayne Veramallay: That's right. A big part of our foundation is built on three pillars
which is inspire, educate and activate. A lot of our ideation and creativity stems from our
501(c)(3) nonprofit side, but then we couple that with a for-profit kind of holding
company that's able to invest in these venture like opportunities that spin out from that
foundation. So, we can take any IP that's generated there, finance that directly with our
holding company and also external investors such as VC's, individuals, other foundations
to basically help those things become commercialized.  

A big part of our engine is really working with kind of influencers including: sports, film,
music, art, et cetera, to really shine a light on the issues and amplify our reach and then
coupling that with our access to industry and government given the various heads of
state that Kweku and various people on our team interact with. And then our network of
venture capitalists and entrepreneurs kind of worldwide, given our history on the team.
But the idea is that our capital that we provide is really a way to create a self-sustaining
mechanism most mainly for the foundation. And so we have an option where people can
contribute via tax-exempt contributions to a foundation but also those that are seeking
returned driven investment, they can do so through our holding company. And our
structure allows really for maximum sustainability, flexibility and ROI because we're able
to kind of keep the two entities kind of in sync and in tandem even though they're totally
two separate entities and need to be so by law.  

But the capital that we provide is really as flexible as possible meaning that we can do
equities, grants, [JVs 00:08:29], debt, royalties, et cetera, with the idea that capital is no
more different than medicine in some ways. That you don't give aspirin to treat
everything that you have. Sometimes you need antibiotics, sometimes you need an  
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allergy pill, sometimes you just need something else that's just over-the-counter but
capital is kind of no way and our flex model allows us to participate in these various
arrangements and the way we see the most fit. 

Kelly: Let's back it up a little bit because I had the pleasure of meeting you I think over
four years ago on a panel where you and I were both talking to entrepreneurs about the
venture capital and investor world and what that was like for them. And then we
connected again and you're in this project which is so incredible. How did you get
involved, how did this come about because there's so many ways to honor Nelson
Mandela, this seems a perfect way to do it but how did it even come into existence? 

Shayne Veramallay: It's an interesting story. My whole background has been in finance
starting out on Wall Street then going into venture capital, a couple startups. All of that
portfolio and then kind of just recently left DLA Piper where I headed up an advisory
group on emerging growth which is kind of where you and I intersected. But one of my
interns, believe it or not, is the one who kind of pulled me into this and he and I have
always kept in contact. His name is Michael [Orso 00:09:53]. He met Kweku several years
ago and became kind of really enthused with what he was doing and no Kweku became
very much a mentor to him just as I had been to Michael as well. And really started
seeing ways to really elevate the masses and really doing human good and working on
some of the most pressing issues facing our human race.  

And so the idea was really stuck in Michael's head and again I was originally brought on
as an advisor and a potential board member. But towards the end of last year, the timing
came in such a way that this was something that was really something that struck a
passion in me given my former emphasis on clean tech and sustainability going back
nearly 12 years ago or so when I first got my whole passion for really solving some of
these big issues. So this just kind of surfaced and seemed like a real opportunity to head
something up with something I can really wake up every day being proud of and feeling I
have some type of higher calling to do. So very much so that's kind of how this was born.

And through the ideation that happened over the last six months or so, we came up with
this strategic model with our council and really found this hybrid approach where we can
kind of have maximum lasting impact, but also constant elevation through our youth.
And creating this opportunity where we can help them develop a network for
themselves. Put them through a fellowship program but get them engaged on projects
and teach them the way so they can kind of pass that down to younger age groups and
that's kind of how then the cycle would continue going forward. 
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Kelly: Talk about the whole idea of young changemakers. Why focus on them? They're
usually the people who don't get a lot of attention and I love that you're going after
them. What made you decide that they were the demographic? 

Shayne Veramallay: Absolutely. If you look with just what's going on and it's funny how I
think a lot of older generations discount the intellect and drive that some of these
individuals have that are literally in high school and college. I think a lot of them just
gotten a bad name just given their ... Sometimes seems to be their lack of attention. But
in a day, they absorb so much more information than we ever did and really have
formed very strong opinions and question a lot of the norms and traditions that our
culture teaches them. And I think rightfully so because I think we've become complacent
in just the way things are done. If you look at the way leadership is now accepted, there's
nothing about ethics or teamwork or anything that's really brought central and all the
things that kids are taught growing up or instantly reversed the minute they go into the
workforce. And I just fundamentally have a big problem with that. 

And I think we have we have a platform that we can impact people at a very young age
and helping them find ways to work with their communities in society but also doing
social good while they can do financially well for themselves. It doesn't mean that the
two are mutually exclusive. But they're very absorptive in terms of the information that
they're taking in but they're also the most human conscious and caring generation I
think ever. And I think that has to do with a lot of exposure, the information that they
have both in their communities nationally and internationally where they can see kind of
different living experiences and question why things are the way they are. Because some
of our systems are just built on redundant lies and problems.  

And so unless something is done to really change that, we're just going to continue doing
the same thing and getting the same results. But this group of young talented individuals
that rise up and want to make change are the ones that are actually questioning these
issues and becoming the front runners of creating real innovation and creating a societal
shift. 

Kelly: And especially in developing cultures, I think there's a huge opportunity for the
youth to bring innovation to areas that haven't even seen much of it. I mean, we're
talking like water and electricity. But I know from talking to a lot of tech founders, there's
even been this bypass of what's been the standard for over a century of how banking or  
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electricity is done because through mobile apps and mobile devices, younger
generations are figuring out ways to do the things that we might take for granted in a
first world country in remote villages. And it's giving an opportunity for those villages to
be self-sustaining, to have greater connection to the world around them and to grow
from there. 

Shayne Veramallay: Absolutely. I mean, it's absolutely amazing what technology has
done, in addition to the media that allows people to become aware these actions, right.
And a big part of what we do is not just these project campaigns, a lot of it ties back to
digital media and creative strategies of messaging these youth worldwide and getting
them engaged. But again, it's amazing what can happen out of necessity in areas like
you're referencing. But then again you also look at our own backyard here, you look at
Baltimore City, you look at things going on in inner-city youth across Chicago and in
various parts our country where ...  

I grew up in a small town in Indiana, I didn't know anything except what I was exposed
to. We all go through our own troubles growing up but for me it was a little bit of a racial
struggle as well given that I wasn't black , I wasn't white so I had to endure kind of the
societal implications put on me. But also when I look to really figure out what I wanted to
do with my career and my life, I only had access to really kind of main staples of
medicine, industry and a couple other things in manufacturing and maybe law and that's
it. I knew nothing of finance or Wall Street and I had waste my whole 20s trying to figure
that out after I moved to New York to start a career in investment banking and venture
capital, and I didn't really figure that out till I was about 30 years old. Quite honestly. 

Kelly: Go ahead. 

Shayne Veramallay: I was going to say, but at the end of the day, creating a funnel for
why we're focused on the youth too, is to give them exposure to a lot of different things
that they might be interested in, but also creating a network for them to work on. So as
we couple these students with our projects that we're working on and teaming them up
with corporate volunteers across the spectrum of whether seasoned executives from
technology companies, venture capitalists, politicians, influence, you name it. They can
start these relationships very on with the idea that by the time they enter the workforce,
they've potentially leveled the playing field just by their own networks and contacts that
they've developed. 
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Kelly: I think that's a place that you and I have similar backgrounds because I didn't
necessarily in my teens or 20s see myself in a finance path, and yet I think you and I both
learned the most in our careers when we were just immersed in it, doing it. And I think
that's where a lot of the young people are probably way smarter than we were where
they're saying, what, I think I just need to get my hands into this. I need to feel it,
understand it and work with it because that's the only way I can have the authentic
experience. So they're bypassing a lot of the kind of hang-ups, whether that's doing extra
graduate work or thinking that they have to climb some sort of corporate ladder. Not to
say that those things still don't work, but there's been so much innovation in like what
makes a successful young person. 

Shayne Veramallay: Absolutely. The nice thing is that they're at least cognizant of that
issue, right, that they need to do these things. The problem is there's just not a lot of
outlets to give them real-world experience but Represent brings that right to the table.
We were just starting a fellowship program this summer where just literary after two
hours of guest lecturing at Purdue University and Indiana University kind of right in my
backyard where I grew up, I was able to round up over a dozen volunteers for the
summer to work on our hundredth campaign that we're doing in various projects in
human trafficking, opioid addiction, food and nutrition using microgreens and then also
arts and education. 

So, it's amazing just a simple exercise that was, but the results that we got from it was
absolutely huge. But everywhere I've gone so far to talk is that, there's a lot of places that
inspire and educate in a lot of different foundations, a lot of local community groups, but
they don't have outlets to activate and actually do things. So we kind of provide that.
Through some of the strategies that we're doing now is to create kind of a whole digital
community that links people around causes that they care about so they can get
together, come up with solutions and then every years we hold our summit between
kind of UN week and Global Citizen, we can pull in these hundreds or so plus different
changemakers from around the world. Hopefully have some them present their ideas.
We couple that with industry executives and financiers and come up with a whole new
set of projects to work on for the next coming year. 

Kelly: For the young changemakers, is there any qualification that you're looking for? I
know you're looking to inspire anyone who hears about the campaign, but for the people
who actually get to be a part of this fellowship, what are you looking for? 
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Shayne Veramallay: That's a good question. To be honest with you, we haven't really
formulated what that looks like, but I think it's really driven individuals that want to stand
up, do a greater thing for Humanity and take the initiative to really work on world-
changing problems. But also if there's direct relevancy to what they're doing in their own
community and kind of take that back and amplify that message. A big part of what we
do is having people kind of pass the baton both through knowledge but also kind of
activations as well so they can actually have a lasting impact. Those are kinds of big
makeups of that. 

But I also think for us and for this initially, what I'd like to see is giving the opportunity to
people who normally wouldn't have it and allowing them to kind of get in the mix, start
building a network, start learning about different industries and avenues that they may
not know typically existed and then go on from there. But I think the idea is that down
the line, it's really just people who really are trying to make fundamental cultural shift in
their societies and come up with unique ideas and solutions on how to do that. 

Kelly: Talk about the whole lead-up to celebrating Nelson Mandela's 100th anniversary.
You've got a lot of fun things in store. 

Shayne Veramallay: We're not totally disclosing what we're doing yet, but you will be
seeing a big social campaign probably by the time this airs, it'll be kind of in full swing.
But a big part of what we're doing is being able to activate a hundred different cities
across the world, leveraging some of our partners at Boiler Room and some other
electronic dance artists that were involved with the idea of a hundred cities, a hundred
dance parties and doing a big social campaign to be basically coined, dance like Mandela.
Mandela was as much as an activists, a lawyer and a world leader, he was very much a
dancer. And the reason he did that was, one, it just lightened up the mood and he had
fun doing it, but at the end of day during the UN meetings and other times when
tensions would get hot, he would just kind of stand up and dance to kind of cool out the
room a little bit. So this is one way to kind of bring peace to the world but also allow
people to kind of stand up and really dance for their freedom or whatever they
represent or whatever causes they care about.  

Kelly: There are some amazing areas that you're hoping to enable impact and actually
activate action, you mentioned some of them. But healthcare, arts and education, energy
and innovative housing, food and agriculture, the environment, human trafficking, sports 
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and media, mobility and Technology. I mean, talk about some of the most major, major
issues, the places where things need the impact. I imagine it was hard to pick but this is a
great lineup just as it is. What made the group decide to focus on these? 

Shayne Veramallay: Sure. At the end of the day, it's really focusing on the typical kind of
problem areas in the world that a lot of times your standard investors ignore. That
typically is the impact category. So what I would say is our organization as a platform is
agnostic. What is constant is the way and the mechanism of which we do it. Typically we
break it down, and if I were to give you kind of like what our Represent model is, you
take the area of the impact then you have whatever the portfolio project is and then we
break it up into three buckets. So, inspiration and education, activation and then
investment. 

So, there might be content, digital media rights created, there might be technology
created, there might be some type of brand development that's underway. In the
activation category, that's where we develop unique digital campaigns, we engage our
network and youth to kind of pull that forward, and then we commercialize ideas and
maybe hold physical events. And then on the investment side of the house, again, it
could be those variety of things whether it's equity or debt, joint ventures, royalties or
grants, really what kind of fits the bill. And then after that, a big part of what we try to do
is bring to the table a level of transparency. Just given that a lot of Gen Z's and Millennials
are very leery about from the activities of charities and nonprofits. So we addressed that
through kind of deep data solutions and create a layer of transparency and reporting so
that we can basically highlight what we're actually doing with the capital that we have
and the initiatives that we're pushing on. 

Kelly: And how about from the capital side. You had mentioned that investors are a little
slow to embrace social impact in a way that I think we'd like to see it. How are you
hoping to court investors to back these projects? 

Shayne Veramallay: That's a million-dollar question. I mean, at the end of the day, right
now we have a couple of things. We have four different projects that we're working hard
on. One is an arts and education, a program called diversity through collars, which is
really a way to bring back the arts to urban communities. We're working with our
partners at Branded Arts that typically do these giant kind of street like graffiti murals on
the outside of buildings. They've already done one in L.A. as part of the L.A. Unified
School District for a school called RFK. We're looking to do to Maya Angelou School. But  
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again, some of these murals can actually be seen by airplanes but it's a way to kind of
create a whole new shift in the learning environment by having something tangible and
beautiful to look at. It's an inspiring and very enthusiastic platform for people from the
community and refugees even come in and help work on some of these murals.  
But when you look at a school district like that, for the cost of roughly, we look at it for
about a 100k per school, you could put two kids through a four-year program potentially
in college. Or when you have like a school district like LA where there's 800,000 students
and 25,000, teachers, you can potentially impact 10,000 students per year for the next
[inaudible 00:25:47] years. And really just look at the level of engagement, the number of
art enrollments and different ways to kind of quantify whatever the KPIs might be but
just creating a whole shift in environment.  

So, that's just one way we could do a project in that category, but then when you look at
what we're doing in opioid addiction, we've identified a couple holes in the value chain
where a lot of people that want treatment can always get the best treatment and a lot of
time the treatment centers are where a lot of the problems exist. So, we were coming up
with some solutions and we're not really disclosing what that is, but it's a way to create a
verified and trusted source so people can actually get the help they need. And we're
working on with various partners to kind of help that make that happen and make that a
reality.  

On the microgreen side, we're working with a group out of Indianapolis that does
microgreens through vertical farming. And those who don't know what microgreens are,
they're about the size of your pinky finger but there's a baby version of radishes, beets,
lettuce but they pack 40 times the nutritional content. And we're coming up with unique
ways to either put these in abandoned strip malls or potentially dispatch through old
shipping containers where we can bring roughly 16,000 people a month, their sole
nutritional needs that they need to supercharge their bodies, prevent disease. And just
basically make their bodies healthy every month through a unique configuration we're
doing with like I said, the shipping containers and solar and using this sustainable
farming methodology. We're going to also teach the locals how to create some of these
methodologies on boards themselves and share with their local communities. 

Kelly: Well, what I think is amazing about this and I'm part of the influencer network
that's supporting this whole initiative. The reason I got excited about it is there are a lot
of things out there that talk about social impact. And I think the model to date has
mostly been, let's try to get a bunch of investors together who care about this and let's  
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invest in the companies that have a chance at doing some real impact. That's a great
model. The limitations with it is that you're only getting people who are basically self-
identifying and willing to take a risk.  
The startup world is always going to be a risky investment and social impact is still
finding its legs sometimes. But I also think you hear about this model where a
corporation or a nonprofit is backing it. What I love about Represent is you're really
leveraging everything on behalf of these young changemakers. The goal is to get
investment behind these incredible projects you just mentioned. But in the beginning,
you're gathering all the people who say that they're about this including the
corporations, including the institutions and you're doing it in the name of Nelson
Mandela. 
   
From my standpoint, that is quite a call-to-action and I think there's a sense of, of course,
everyone wants to see a profit but there's also a sense of just social obligation as who
you are on the planet and what you stand for. I love that you're kind of holding
accountable people who want to see these things happen, and you're not just betting on
one corporation or one nonprofit to make it all work. You're really doing this, kind of
pounding the pavement and making everybody show up for it. So that's what I find
exciting because that's a lot of fuel in the fire and very needed. 

Shayne Veramallay: Absolutely. And I think using a portfolio approach and a flexible
capital model. Look, there are returns to be had here and I think there's actually quite
significant returns to be had. Are they venture like? Maybe, maybe not. Not in a
consistent basis. So, I think when you look at the social engagement, like you said, it's
very much an [actioness 00:29:42] platform. Whether you're youth, whether you're a
corporate volunteer, whether you're a company, part of this is, is really to get ... Put an
action and for those people that are religious, this is a way to practice your faith literally
every day. And engage on some of the biggest problems that a lot of people are ignoring. 

And it's a very grounds-up grassroots fashion starting either in your own local
communities, identifying what works there, networking with other people abroad
because, guess what, we're all humans and we all have very similar issues, it's just
people have to take the time to understand people's cultures and communities and
realize just how many similarities there are. But at the end of the day, there's a chance to
take some of those best practices, take them abroad and arm the youths, they're the
ones that are actually going to do something about it and leverage their networks and
their own local authorities to make it happen. That's kind of how we rise up the masses  
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and that's at the end of day I think is one of the most powerful models that you can
have. And I just haven't seen anything out there that has this level of impact. We're just
not another dollar going to another water project, another solar installation. There is
capital for that and there's a lot of capital for that, but when you look at the whole
percent that's actually dedicated to impact out of the whole capital spectrum, it's still a
fraction. So every dollar is absolutely needed but the way we look at this and the way we
tackle the sustainable development goals that have been stated by the UN is by affecting
the mindset and creating this army of youth essentially from a very young age.  

The idea that in 12 years, this just becomes the way of life. It's not really a set of goals
anymore because it's a set of goals for people in our generation. The older generation
have already developed their biases and don't really care about certain things as much
as they should. But that doesn't mean that they can't change, it just means that there's
change required. But when you're influenced from a very young age and shown that you
can keep social economic and environmental decision-making process all in mind as you
as you solve any problem, you just kind of pave the way to create a whole new set of
standards. 

Kelly: And even the values that are inherent in Represent's mission, community,
boldness, authenticity, respects, inclusivity, I love that they're there because I think that's
a mandate not just for the people in your programs who like you said are probably of the
younger generation and just embrace that anyway, but everybody who's involved with
the project. The funders, the corporations, anyone supporting it, it's like this is what it's
about. And that just seems to be the way of the future anyway but I love that it's just so
very clearly stated in your mission. 

Shayne Veramallay: Yeah. I was an Eagle Scout and it's funny though. I kind of laugh
about it myself but when I look back and I look at the values that make me kind of who I
am today, a lot of it's because one is just the way I was raised. It was because of that
influence them that drilling in the mind that this is what it's all about. It's about integrity,
it's about ethics, it's about a sense of character. And I think we've lost a lot of that in the
world. I actually think it's not just through what you see in some of our political
leadership, but it's rampant in our corporate environment too. As I was stating earlier,
it's just a lot of times. 

You have people who forget what they're teaching their own kids. They're directly
violating in their own daily practice at work. At some point it's just enough is enough. It
doesn't make for a great corporate environment, but I also think the youth are seeing  
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right through that. And so a big part of them are questioning, what is your corporate
culture about but what are you doing to advance social good and what do you really
stand for at the end of the day. Because if I'm going to be a part of this, I want to know it
means something. 

Kelly: It's interesting. When I was laughing, it wasn't at you being an Eagle Scout, it's that
the people I know who are doing some of the coolest things out there, they usually have
something from their childhood and often it is the Girl Scouts or the Eagle Scouts. It
makes me laugh because I'm always just charmed by this simple inspiration that came
from something in childhood that stays alive and endures into your 30s and your 40s to
a place where you're like, and now, now I'm going to do something big with that. So I
kind of love that. 

Shayne Veramallay: Right. So you take that and I hope that in 15 years from now
everyone's answer is Represent. What's that influence. 

Kelly: That I would be fantastic. So, if people want to support your mission, wherever
they are, whoever they are, how can they do that? 

Shayne Veramallay: There's various levels of support. One, of course, there's the
traditional capital route where we are doing kind of a whole kind of GoFundMe
campaign, and kind of donation oriented approach to this launch and a couple other
things based on the projects we're working on. But again, human capital is equally as
important. It takes people to move mountains and whether it's students, whether it's
grown-ups, really anyone as we call them generation now. I don't care what age you are.
But it just so often seems to be that you're focused on the youth kind of 15 to 30 and
that's where a lot of groundswell is. But it's really anybody who wants to do something
and be put into action. That's what this is all about. 
   
And we would love to have them as part of our network, have them working on projects,
involving their companies, involving their schools, their faculty, their research that's
stemming from many of these institutions. There's a place for all of it. Because a lot of
these problems aren't going away unless the masses really do something about it and
take a stand and look to find really good solutions that have a lasting impact. 
Kelly: I know that the launch is going to happen right around Nelson Mandela's 100th
anniversary, which is July 18th. In the lead-up to that, where can people find information,
and if it's not going to be out there, where can they find information after the
anniversary? 



© See Jane Invest

EPISODE: 5 SEE JANE REPRESENT: WITH Shayne Veramallay 

Shayne Veramallay: Sure. So one, our website's going up kind as we speak as we start to
put together the whole social campaign for the hundredth. By the time this airs I'm sure
it'll already be out. So there is going to be a website. There's a Facebook page where
we're aggregating a lot of the people that are interested in getting involved and there's a
way to kind of collect data on people who want to actually be a part of this. There's
LinkedIn where you will have a lot of people on the Represent team that are involved in
this that you can easily reach out to.  

I personally believe that it starts with somebody willing to do it, and I'm happy for
anybody to email me, call me, whatever they need to do. I'm always the type of person
who would rather spend time on the phone or take a meeting rather than the not,
because you never know where life will go and it's about connecting the dots. So I
welcome that type of inquiry. But also welcome people to take a look at our projects and
look at what we're doing and become part of it any way shape possible. 
Kelly: That's fantastic. Well, Shayne, thank you so much for being on the podcast. We'll
have show notes that have all sorts of information for people who are listening. But I will
be following along, you'll be hearing me promoting Represent and I can't wait to see
what happens on July 18th. 

Shayne Veramallay: Me too. Thank you so much. 

Kelly: All right. Thanks. You can always find this episode in the links we talked about at
seejaneinvest.com/podcast. If you head over there, you're also going to find information
about our big summer giveaway. This is a chance for us to reward you the listeners we
love with some fantastic prizes. Everyone who enters gets my ultimate guide to
networking with investors. But we're also giving away 10 sets of the See Jane Invest
summer book series, which feature five books from authors you're going to hear on the
podcast this summer and into the fall, and they're all signed by the authors. So really a
collectible set. I'm also giving away three video pitch reviews, you'll send in a video, I'm
going to give you video feedback in return. It's a great way to air your idea, ask some
questions and get feedback from somebody who does it for a living. 

And finally, one grand prize winner is going to get my Seal The Deal course and a one-on-
one with me. It's not even open to the public, so this is your chance to get it for free. So
go on over to seejaneinvest.com/podcast, enter the contest. We want to see you get
these prizes and we want to say thank you for listening. If you have a chance, please  
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leave a review on iTunes, it really means so much to podcasts like mine. It's how we get
seen and heard. And of course, share it with your friends, find us on social media. We are
so grateful you're here and we hope you've been enjoying the content. That's it for this
episode, until next time. See Jane Invest in her idea, See Jane Invest in her community.
See Jane Invest in her. 


